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“
For more than four decades, Culture d’Objet has 
partnered with the world’s leading luxury Houses 
to create spaces, environments and experiences 
where exceptional craftsmanship, innovation and 
meticulous attention to detail come together.

This commitment has shaped our development 
from the outset. It guides our industrial choices, our 
investments and our corporate social responsibility 
strategy. Reducing energy consumption, expanding 
reuse practices, recovering materials, continuously 
improving working conditions and passing on 
specialist expertise all reflect the same ambition: to ensure that 
our activities create lasting value over the long term. The results 
presented in this report illustrate the progress achieved. 

Between 2022 and 2025, turnover increased from €7.5 million to 
more than €10.4 million, while our direct greenhouse gas emissions 
continued to decline. This demonstrates Culture d’Objet’s ability to 
combine business growth with effective environmental stewardship. 
It also reflects the evolution of our role within the luxury sector, where 
sustainability has become a central pillar of long-term development 
strategies.

Beyond our own commitments, we now contribute directly to our 
clients’ environmental and social ambitions. The eco-design, reuse, 
impact assessment and circular logistics solutions developed by 
Culture d’Objet are now integrated into the sustainability reporting 
and performance assessment frameworks of several leading luxury 
Houses. This evolution reflects the confidence placed in our expertise 
and our ability to support increasingly demanding sustainability 
strategies.

The distinctions awarded to Culture d’Objet in recent years — the 
Entreprise du Patrimoine Vivant label, the EcoVadis Gold Medal, the 
Engagé RSE label based on ISO 26000 and our participation in the 
United Nations Global Compact — further reinforce this strategy. 
Maintaining our Confirmed level following the AFNOR surveillance 
audit demonstrates both the robustness of our approach and its 
lasting integration into the company’s governance and operations.
True to both its heritage and its commitments, Culture d’Objet 
continues to move forward with the same ambition: to place 
excellence in craftsmanship at the service of sustainable, responsible 
and enduring creation.

Patrice Carnet
President, Culture d’Objet

A message from Patrice Carnet
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Crafting responsible 
brand environments

Crafting 
Creating and delivering 
branded environments

Experiences 
Designing customer experiences 

expressed in every dimension

Responsibly 
Respecting natural resources, 
people and the environment

////////////////////////////////////////////////////
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Excellence as our heritage
Responsibility as our vision

Culture d’Objet partners with the world’s leading luxury Houses in 
the fashion, jewellery, watchmaking and design sectors to conceive 
and deliver their branded environments.

From one-of-a-kind pieces to series production, the company provides 
comprehensive project management for creations that combine 
exceptional craftsmanship, technical precision and meticulous 
attention to detail. This founding vocation has shaped the evolution 
of our professions, strengthened our expertise and continuously 
enriched the skills developed by our teams.

Scenographic environments, event installations, furniture, decorative 
elements and objects: every creation is developed through an 
approach that combines performance, longevity and responsibility. 
Eco-design, resource reuse, environmental impact management and 
the development of circular solutions are fully integrated into our 
approach.

This commitment is rooted in a recognised heritage of craftsmanship, 
passed down from one generation to the next. It reflects a vision of 
luxury founded on quality, durability and the ability to create lasting 
environments designed to stand the test of time.
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Four decades 
of commitment 

	 Decade one
From promotional displays to enduring creations
Culture d’Objet evolved from a manufacturer of point-of-sale displays 
into a creator of branded environments
> Moving upmarket through higher-value projects
> Strengthening technical expertise across all professions

	 Decade two
From international expansion to environmental awareness
With three production sites located in Mexico, the Paris region and Vendée, 
Culture d’Objet operated within a global market increasingly driven by mobility 
and operational efficiency. During this period, the company began developing 
more responsible and resource-efficient production methods
> Development of flat-pack solutions to optimise transport and installation
> �Production in small series to optimize resources and processese

	 Decade three
From maturity to regional commitment
Culture d’Objet consolidated its manufacturing activities onto a single 
production site, reducing transport requirements for both people and projects
> Development of a strong regional ecosystem through local partnerships
> Formal implementation of the company’s CSR strategy

	 Decade four
From CSR commitment to sustainable transformation
Today, Culture d’Objet mobilises every part of its organisation to combine 
excellence, responsibility and resource preservation
> �Recognition through the Entreprise du Patrimoine Vivant label, the EcoVadis 

Gold Medal and the Engagé RSE Label (Confirmed level)
> �Positive-energy building and continuous reduction of the company’s 

environmental footprint
> �Development of the 2vies circular logistics platform and expansion  

of reuse initiatives
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Key figures
EXPERIENCED

Four decades of expertise
SUSTAINABLE

€12.5 million in revenue
HUMAN SCALE

50 employees

Key milestones
1992 > COMPANY FOUNDED 

2012 > 100% MADE IN FRANCE

2021 > FIRST  CARBON 
FOOTPRINT ASSESSMENT

2023 > ENTREPRISE DU PATRIMOINE 
VIVANT LABEL & ENGAGÉ RSE LABEL

2024 > ECOVADIS GOLD MEDAL

Business activities
55% > LUXURY EXHIBITIONS 

Prestige pop-up experiences and travelling exhibitions

35% > LUXURY VISUAL MERCHANDISING 
Luxury window displays and in-store environments

10% > SPATIAL DESIGN 
AND PRIVATE COLLECTIONS 
Signature interior fit-outs and bespoke furniture
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An organisation 
supporting our 

CSR strategy 
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Governance embedded 
in the company’s strategy

Corporate social responsibility is a fundamental component of Culture 
d’Objet’s governance. It is fully integrated into decision-making processes, 
strategic planning and day-to-day management.

Our governance model is built on a cross-functional organisation that 
brings together every area of expertise around shared economic, social, 
environmental and societal objectives. This structure ensures that every 
initiative remains consistent with Culture d’Objet’s values and aligned with 
the expectations of our clients, employees, partners and stakeholders.

Regular reviews of CSR issues enable the company to identify priority topics 
and focus action plans on the areas where our activities have the greatest 
impact. These priorities are incorporated into a multi-year roadmap defining 
objectives, resources and measurable performance indicators

Operations Director

Patrice CARNET
CEO

AFM

Accounting
Sales 

Administration
Business 
Managers

4 Event Project 
Managers

R&D Design 
Office

Production 
Workshop

Workshop 
Manager

Logistics / Second-
Life Storage

Logistician

Technical 
Director 

CSR/QSE/HR 
Manager

Development 
Manager

2 Visual 
Merchandising 

PM

1 PM Assistant

Prototype 
Designer

Project 
Manager

3 Design Office 
Designers

1 Scenography 
Designer

Woodworking 
Team Leader

Production 
Manager

Finishing 
Manager

Upholstery/
Coating Manager

Storekeepers / 
Forklift Operators

15 Woodworkers/
Assemblers

CNC: 2 Prog / 
4 Operators

3 Applicators

1 Upholsterer
membres 

du comité RSE

Governance of our CSR strategy

Company 
Context

Customer 
needs and 

expectations

Reuse

Recycling

Management and Strategy

Administrative 
Management

Accounting & 
Finance H.R. Equipment & 

IT Management Legal Affairs

CUSTOMER 
SatisfactionManufacturing Delivery Installation 2vies Deconstruction

Design

R&D

Operational deployment is entrusted to designated managers responsible 
for implementing actions, monitoring performance indicators and measuring 
outcomes.

This governance framework is based on a continuous improvement process 
that combines regular performance reviews, gap analysis and the identification 
of new opportunities for progress.

The company’s governance bodies periodically review commitments, assess 
progress achieved, share results and adjust strategic priorities whenever 
changes in the business or its operating environment require it.

This organisation ensures that corporate social responsibility remains firmly 
embedded in the company’s operations and decision-making processes.

MONITOR MEASURE ACT ASSESS IMPROVE

23 CSR 
Committee 
meetings

280 KPIs 
monitored

21 actions 
included in the 
CSR roadmap

• EcoVadis Gold 
Medal, 

• Engagé RSE Label, 
Confirmed level

onitoring 
implementation 

of the CSR 
action plan
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Our stakeholders 

Consultation methodology
Internal stakeholders: Individual interviews and collaborative workshops 
External stakeholders: Targeted surveys supported by concise structured 
questionnaires

Number of respondents
Detailed feedback was collected from 10 key stakeholders.
Our priority is the relevance and quality of responses rather than the number 
of participants. This deliberate approach reflects our commitment to 
meaningful dialogue.

Consultation frequency
Stakeholder consultation is conducted every three years.
The latest assessment was completed in 2023.
The next consultation is scheduled for December 2026.

Stakeholder categories

Internal 
stakeholders
• Executive management
• �Supervisors and 

managers
• �Administrative and 

operational employees
• �Interns, apprentices and 

fixed-term employees
• �Employee representatives

Indirect external 
stakeholders
• �National and local 

government
• �Schools, universities 

and training 
organisations

• �Associations
• �Funding bodies

Direct external 
stakeholders
• Clients
• Competitors
• Chartered accountant
• Suppliers and subcontractors
• Certification and labelling bodies
• Banks and insurance companies
• Public authorities

Our materiality assessment

Our consultation process 
A materiality assessment was conducted in 2023 with our principal 
stakeholders. The next assessment is scheduled for the end of 2026, in 
accordance with our three-year consultation cycle.

Why we did not conduct a new assessment in 2025
The ESG expectations expressed by our key clients remained stable between 
2023 and 2025. Contractual sustainability requirements have not changed, 
our certifications have been maintained and our commercial relationships 
continue without significant developments.
In this stable context, the findings collected in 2023 remain fully relevant.
 
What we updated in 2025
Rather than conducting a new consultation, we reviewed the priorities 
identified in the 2023 assessment and aligned them with the principles of 
double materiality.
Although this framework is not mandatory for our organisation, it has become 
the benchmark used by many of our clients when assessing their suppliers.
This exercise represents an updated interpretation of existing stakeholder 
feedback rather than a new consultation.

Culture d’Objet’s CSR strategy is founded on the regular assessment of 
issues that may influence the company’s long-term performance, its activities 
and stakeholder expectations.

The purpose of this process is to identify, prioritise and communicate the 
environmental, social, societal, economic and ethical issues that are most 
material to the business. It draws upon consultation with our principal 
internal and external stakeholders, including employees, clients, suppliers, 
partners and recognised organisations within our industry.

Stakeholder feedback is analysed alongside the impacts generated by 
our activities to prioritise issues according to both their importance 
to stakeholders and their influence on the company’s long-term 
development.

This materiality assessment serves as a strategic 
decision-making tool. It guides the definition of our 
priorities, the development of our CSR roadmap 
and the allocation of the resources required to 
fulfil our commitments.

The assessment updated in 2025 confirms the 
strategic importance of regulatory compliance, respect 
for human rights, innovation, reducing our environmental 
footprint and embedding eco-design and circular economy 
principles throughout our activities. These priorities now define the 
principal areas of continuous improvement for Culture d’Objet.
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Top five stakeholder expectations
1/	 Human rights and business ethics
2/	 Certifications and regulatory compliance
3/	 Carbon footprint reduction and energy management
4/	 Health, safety and accident prevention
5/	 Corporate values and integrity

Each of these priorities reflects the principle of double materiality. They are 
important to our stakeholders while representing both risks and opportunities 
for our business.

The next stakeholder consultation, scheduled for 2026, will enable us to 
update these priorities in line with future developments.

Priority ranking
1/ �Respect for human rights, labour 

legislation and ethical business 
practices.

2/ �Compliance with certifications 
and regulatory requirements 
(ISO, REACH, ECSS, human 
rights and labour law).

3/ �Reducing carbon emissions and 
improving energy management.

4/ �Preventing accidents and 
ensuring health and safety 
throughout the company, 
including for clients and end 
users.

5/ �Promoting corporate values 
founded on trust, partnership, 
confidentiality, integrity and fair 
competition.

6/ �Preventing corruption while 
promoting transparency, fairness 
and responsible business 
conduct.

7/ �Encouraging diversity and 
preventing discrimination.

8/ �Providing healthy working 
conditions that support 
employee well-being.

9/ �Delivering outstanding product 
and service quality.

10/ �Driving customer satisfaction 
through innovation..

11/ �Pursuing continuous 
improvement.

12/ �Ensuring responsiveness and 
reliability.

13/ �Integrating eco-design and 
environmentally responsible 
management practices.

14/ �Implementing effective waste 
sorting and material recovery.

15/ �Encouraging dialogue and 
transparent communication.

16/ �Offering competitive solutions.

17/ �Supporting local heritage and 
philanthropic initiatives.

18/ �Contributing to employment 
creation.

19/ �Thinking globally while acting 
locally

Materiality matrix - Issues / Stakeholder Importance
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Craftsmanship 
creating positive 

impact
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Eco-designing in partnership  
with our clients
Eco-design is a cornerstone of Culture 
d’Objet’s environmental strategy. 
Integrated from the earliest stages of 
project development, it enables us to 
work alongside our clients to create 
solutions that combine aesthetic 
excellence, technical performance 
and reduced environmental impact.

Led by our Research & Development 
department, this approach promotes 
the use of lower-carbon materials, 
optimised resource management 

and life-cycle thinking. Every 
project is designed to facilitate 
future dismantling, storage, reuse or 
transformation.

This methodology forms part of the 
circular model developed through 
the 2vies circular logistics platform. 
The projects we create today are 
conceived to extend their useful 
life, reduce demand for virgin raw 
materials and minimise the emissions 
associated with manufacturing.

Extending the 
life cycle of our 
creations
L’évolution de nos métiers s’est 
accompagnée d’un renforcement 
continu de nos savoir-faire et de nos 
capacités de production. Culture 
d’Objet s’appuie aujourd’hui sur 
huit métiers d’art qui contribuent 
à la qualité, à la singularité et à la 
pérennité de ses réalisations.

Ébénisterie, marqueterie, sculpture, 
gainage, tapisserie, laquage, 
sellerie et modelage mobilisent 
des compétences reconnues 
qui permettent de répondre aux 
exigences des plus grandes maisons 
tout en préservant un patrimoine 
technique et artisanal d’exception.

Cette maîtrise des savoir-
faire s’enrichit d’une démarche 
permanente de recherche et de 
développement. Le département 
R&D accompagne l’identification de 
nouveaux matériaux, l’optimisation 
des procédés de fabrication 
et l’intégration des principes 
d’écoconception dans l’ensemble des 
projets. Cette approche contribue 
à réduire les consommations 
de ressources et à améliorer la 
performance environnementale des 
réalisations tout au long de leur cycle 
de vie.

75%

Reduction in carbon footprint 
According to analyses carried out by Culture 
d’Objet, the reuse of event installations can reduce 
their carbon footprint by up to 75%, depending 
on the nature of the project and the proportion of 
elements reused.
This result demonstrates the effectiveness of 
integrating eco-design, selective dismantling and 
circular logistics into every stage of a project’s life cycle.

Reusing to reduce 
environmental 
impact 
La plateforme de logistique 
circulaire 2vies constitue un pilier 
majeur de cette démarche. Elle assure 
la gestion opérationnelle du stockage, 
du réemploi, de la transformation, de 
la maintenance et de la valorisation 
des éléments scénographiques, du 
mobilier et des décors réalisés pour 
nos clients.

Cette organisation permet d’allonger 
la durée d’usage des ouvrages, de 
limiter le recours à de nouvelles 
matières premières et de réduire les 
émissions associées à leur fabrication. 
Elle contribue également à optimiser 
les coûts, à répondre aux exigences 
réglementaires et à accompagner les 
stratégies environnementales de nos 
clients.

Lorsque le réemploi n’est plus 
envisageable, les matériaux 
sont orientés vers des filières de 
valorisation adaptées afin de favoriser 
leur recyclage et de préserver au 
mieux les ressources mobilisées.

LISTEN
• Client relations

• Account management
• Customer support

• Sales administration

Design 
• �Eco-design

• Research & Development
• Drafting, plan editing, modeling, prototyping

• Material library

CRAFT
• CNC machining

• Cabinetmaking, Marquetry, Engraving, Wood 
carving, Modelling, Surface preparation, Painting, 

varnishing and lacquering, Upholstery, 
Leather covering, Saddlery

• Dust-free assembly

STAGING
• Installation and dismantling

• On-site fitting
• Photography and video reporting

• Assembly instructions
• Flat-pack packaging for transport

Reuse
• �Extending the life cycle of installations

• Customisation and refurbishment
• Partnerships with eight specialist material recovery streams
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Measuring carbon performance across 
client projects

A project successfully reused the following year
Solutions developed by our Research & Development department 
enabled the same project to be delivered over two consecutive years 
thanks to a design specifically conceived for dismantling, separation 
and reuse.

Reusing components from the original installation eliminated the 
environmental impact associated with manufacturing new elements 
while generating substantial financial savings for the client.

+41%
COST SAVING
€190,728 saved
Financial savings achieved 
through the reuse of the 
installation via the 2vies 
circular logistics platform

101,76
TCO2eq.

TCO2e AVOIDED
Greenhouse gas emissions 
avoided through the reuse 
of existing installations

Equivalent to 74% of the 
original project’s carbon 
footprint 

Environmental KPI monitoring

Example: Watches and Wonders exhibition stands 
Implementation of environmental performance indicators for a client’s 
exhibition stands as part of its ISO 20121 certification programme.

=> Calcul de l’empreinte carbone du stand W&W en 2024, 2025 et 2026 

2024 2025 2026

Carbon footprint 118 tCO2e 146 tCO2e 255 tCO2e

Material consumption 219 t 278 t 289 t

Reuse rate 81% 75% 63%

Actions implemented

• Environmental performance reporting.
• Recommendations to reduce impacts from 2027 onwards.
• Eco-design guidelines integrated into the design process.

Example of carbon footprint reduction
Comparison of two comparable European window display campaigns
 

Indicator 31 le rouge 
2024

Les 4 
ombres 2025 TREND

Total Carbon footprint 22 TCO2e 18,9 TCO2e -14 %

Purshasing (Mat & Services) 9,6 TCO2e 7,4 TCO2e -23 %

Transport & Logistics 4,9 TCO2e 4,7 TCO2e -4 %

Actions implemented

• Carbon footprint assessment shared across the European network.
• Eco-design incorporated before launching the second campaign.
• Measurement of CO2 reductions achieved.
• Results communicated throughout the European organisation.

Generic pop-up podium project
Developing a reusable display solution
 
Culture d’Objet has developed a modular pop-up podium designed to be 
reused, reconfigured and customised throughout its life cycle.

Conceived from the outset according to eco-design principles, the project 
combines environmental performance, technical reliability and operational 
flexibility while meeting the demanding standards of the luxury industry.

Design approach

• �Life-cycle assessment integrating environmental, technical and economic 
criteria

• �Comparative analysis of nine design and material alternatives, with 
carbon impacts ranging from 2.47 to 5.17 kgCO2e/m2

• �Collaborative development involving Culture d’Objet, the client, suppliers 
and end users

• Design, manufacture and validation of a full-scale demonstrator

Planned European deployment

> �The solution has been designed for repeated use across multiple events 
rather than for a single installation

> �Its main features include: Modular aluminium structure, Selection of low-
carbon materials, 100% recyclable melamine panels, Repositionable 
eco-designed graphic coverings, Fully recyclable architecture & Design 
optimised for repeated assembly and dismantling.

> �Depending on the deployment model adopted by the client, this approach 
can achieve up to a 90% reduction in carbon emissions compared with a 
conventional single-use solution
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A story of 
continuous 

progress
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Ecovadis Gold : 
une performance reconnue 

EcoVadis is the world’s leading platform for assessing corporate sustainability 
performance.

In 2024, Culture d’Objet was assessed across four key areas: Environment,  
Labour and human rights, Ethics & Sustainable procurement

The assessment confirms the maturity of the CSR strategy developed by 
Culture d’Objet and the continuous progress achieved across all areas of the 
business.

By earning the EcoVadis Gold Medal, the company now ranks among the 
top 5% of organisations assessed worldwide.

Évolution du score EcoVadis

2022 2024

70/100 79/100

l Top 5%

JUL 2024

Sustainability Rating

GOLD

This recognition is underpinned by outstanding performances across several 
strategic areas.

Within the furniture manufacturing sector, Culture d’Objet ranks among the 
highest-performing companies assessed by EcoVadis:

• Top 1% for Sustainable Procurement.
• Top 2% for Labour & Human Rights.
• Top 6% for Environment.

These results reflect the progressive integration of sustainability throughout 
the company’s activities. They demonstrate the commitment of our teams, 
the maturity of our management systems and our ability to combine business 
performance with long-term value creation.

Beyond the distinction itself, the EcoVadis assessment provides a powerful 
framework for continuous improvement while strengthening dialogue with 
our clients, partners and stakeholders.

Three years of continuous progress

Theme 2022 2024 2025

Environment Positive-energy 
building

Eco-design and 
reuse

102 tCO2e (Scopes 1 & 2), 
32% recycled materials, 
53% photovoltaic self-

consumption

Labour & human 
rightss

Structured HR 
policy

Engagé RSE 
certification

Lower accident frequency, 
improved gender balance 

and increased investment in 
training

Ethics Formalised 
commitments

Governance 
strengthened

Consolidated monitoring 
and KPI management

Sustainable 
procurements

Initial supplier 
requirements

EcoVadis score 
improved

Greater integration of 
environmental and circular 

economy criteria

CSR performance

Overall score

GLOBAL 
SCORE Environment Labour & human 

rights Ethics Sustainable 
procurement

79/100
98ème percentile

80/100
Weight 3/4

80/100
Weight 4/4

70/100
Weight 1/4

80/100
Weight 1/4

Overall score distribution			  Comparison of theme scoresOverall score distribution Comparison of theme scores

3.23

38.25 46.46

11.
0.35

79

All companies in this sector 
assessed by EcoVadis

0

100%

75%

50%

25%

25 45 65 85 1000

20

40

60

80

100

All companies in this sector 
assessed by EcoVadis

Culture d’Objet score

Environment

Responsible
buying

Social & Human 
rights

Ethics
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Entreprise du Patrimoine Vivant: 
Excellence in craftsmanship, 
built to endure

The Entreprise du Patrimoine Vivant (Living Heritage Company) label 
recognises French companies that combine exceptional craftsmanship, 
innovation and strong regional roots. This national distinction confirms the 
distinctive model that Culture d’Objet has developed over more than four 
decades.

Exceptional craft disciplines lie at the heart of the company. Cabinetmaking, 
marquetry, wood carving, leather covering, upholstery, saddlery, lacquering 
and modelling all contribute to the delivery of demanding projects where 
precision, material quality and meticulous attention to detail remain constant 
standards.

This distinction also recognises a long-standing commitment to the 
transmission of knowledge and expertise. Preserving traditional 
craftsmanship, supporting the next generation of skilled professionals and 
continuously developing competencies all contribute to safeguarding an 
exceptional technical and human heritage.

Bringing this commitment to life

After more than thirty years with the company, Sonia now passes on her 
expertise in leather covering and saddlery to an apprentice, helping preserve 
a rare and highly specialised craft.

In the same spirit, Culture d’Objet also supports a Meilleur Apprenti de 
France (Best Apprentice of France) in cabinetmaking through a work-study 
programme, illustrating its commitment to exceptional craftsmanship and to 
nurturing tomorrow’s talent.

30
ANS

DE MAISON TRANSMISSION MEILLEUR
APPRENTI DE

FRANCE

This culture of excellence enables Culture d’Objet to continually evolve its 
practices.
Today, traditional craftsmanship is combined with eco-design, reuse and 
circular logistics to support new approaches to design, manufacturing and 
project delivery

Culture d’Objet has demonstrated exemplary practices
• �Mastery of rare and highly specialised craftsmanship, including 

techniques at risk of disappearing.
• �Preservation of technical and cultural heritage of significant value to 

France.
• Strong regional roots and long-term local commitment.
• �The ability to innovate while preserving and enhancing traditional 

craft techniques
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United Nations Global Compact: 
Our commitment to comprehensive 
corporate responsibility

Culture d’Objet aligns its CSR policy 
with three core principles:
1. Environmental respect
2. Social responsibility
3. Business ethics

As part of its AFNOR assessment, 
the company’s CSR approach has 
been evaluated against the 17 United 
Nations Sustainable Development 
Goals (SDGs) established under the 
2030 Agenda. 

The Global Compact is an initiative 
launched in 2000 by the United 
Nations to encourage the world’s 
manufacturing companies to adopt 
a socially responsible attitude. 
By joining the Global Compact, 
companies voluntarily commit 
to aligning their operations and 
strategies with ten universal 
principles relating to Human rights, 
labor standards, environment and 
anti-corruption.

The ten principles are divided into 
four main areas:

1/ �Human rights (protection of and 
respect for human rights)

2/ �Labor standards (abolition of 
forced and child labor, respect for 
freedom of association)

3/ �Environment (preventive 
approach to ecological risks, 
promotion of environmentally-
friendly technologies)

4/ �Corruption (zero tolerance of 
corruption in all its forms)

The Global Compact encourages 
companies to publish an annual 
Communication on Progress (COP), 
a progress report on their actions 
to respect these principles. This 
reinforces the transparency and 
credibility of companies committed 
to global social responsibility.

CSR in action at Culture d’Objet
Between 2022 and 2025, Culture d’Objet continued to strengthen its CSR 
strategy through measurable performance and a continuous improvement 
approach.

Key achievements include:
• �Higher average remuneration and  significant reduction in low-paid positions
• �Improved gender balance, with the gender pay gap now favouring women
• �A 55% reduction in electricity consumption
• �A 26% reduction in natural gas consumption
• �A 53% increase in photovoltaic self-consumption
• �A 10-point improvement in waste recovery performance

Alongside these achievements, Culture d’Objet remains committed to 
addressing identified challenges with transparency and responsibility.
The issues identified during the reporting period—including the 2025 water 
leak, changes in absenteeism and employee turnover, and succession planning 
for key positions—have all been incorporated into dedicated action plans for 
2026–2027.
This ability to measure performance, respond proactively and continuously 
improve reflects a management culture where sustainable performance is 
built as much on recognising opportunities for improvement as on celebrating 
progress achieved.
 

This commitment is reinforced by the EcoVadis Gold Medal and the 
Engagé RSE certification (Confirmed level, based on ISO 26000), 
demonstrating Culture d’Objet’s determination to embed environmental, 
social and governance principles throughout its operations.

Zoom points forts ODD

SDG Comment Indicator

SDG 5 A social policy promoting diversity and gender 
equality in the workplace

Percentage of women, percentage of 
women in management, gender pay gap

SDG 7 An energy management and transition strategy
Energy consumption, 

photovoltaic self-consumption

SDG 8 A model built on sustainable employment, 
employee retention and skills development

Workforce, employee turnover, 
training, critical positions

SDG 9 Investments supporting 
a more responsible industry

CSR investments, material recycling, 
renewable energy

SDG 10 A commitment to social equity and inclusion
Pay gaps, workforce diversity, senior 

employees, length of service

SDG 3 A continuous approach to improving health, 
safety and working conditions

Absenteeism, accident frequency and 
severity rates, occupational diseases

SDG 12 A continuous improvement approach to the 
responsible use of resources

Waste, recycling, responsible 
procurement

SDG 13 A progressive approach to reducing 
environmental impact

Carbon emission scopes, carbon intensity
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SDG Analysis Update (2022–2025 data, with a year-on-year focus: 2024 > 2025)

SDG Key indicators Importance Assessment Actions implemented (2022–2025 / Year-on-year 2024–2025) Commitment statement

SDG 1
% of low-paid employees 

(<€25k/year), Average 
salary, Median salary

High Strength

• �he proportion of low-paid employees decreased from 27.7% to 14.3%, a reduction of 13.4 percentage points, 
including 2.0 percentage points in 2025 alone

• �The average salary increased by 9.7% (€2,383 > €2,615/month) and the median salary by 12.7% (€2,130 > 
€2,401/month) over the period, including +3.7% and +3.0%respectively in 2025

Our remuneration policy continues to deliver positive results. The proportion of low-paid 
employees has almost been halved since 2022, with a further two-point reduction in 

2025 alone. Both the average and median salaries continue to increase, confirming our 
commitment to reducing in-work poverty

SDG 3

Absenteeism rate, 
Frequency Rate (FR), 

Severity Rate (SR), 
Occupational diseases

High

Strength 
(with points 

requiring 
attention)

• �The Severity Rate fell from 1.56 to 0.035 (–96.4% year-on-year), while lost working days due to occupational 
accidents decreased by 96.2% in 2025

• �Conversely, the Frequency Rate, which had been declining since 2022, increased in 2025 (+190.5%, 10.3 > 
30). Absenteeism rose by 2.0 percentage points (3.4% > 5.4%), and 192 days of occupational illness were 
recorded in 2025 (compared with 0.5 day in 2024), following the recognition of an occupational disease

Our prevention policy continues to reduce the severity of workplace accidents, which 
has fallen by more than fortyfold since 2022, while lost working days due to accidents 
decreased by 96% in 2025. We nevertheless remain vigilant: accident frequency and 

absenteeism increased in 2025, and the recognition of one occupational disease requires 
strengthened prevention measures in 2026

SDG 4 Training payroll ratio, 
Training investment

Medium
Area for 

improvement

• �Following a decline in 2024 (€24,812; 1.7% of payroll), training investment rebounded to €50,000 in 2025 
(2.0% of payroll), representing +101%year-on-year

• �Training hours almost doubled (1,303 > 2,546 hours) and the proportion of trained employees increased by 
3.8 percentage points (64.2% > 68.0%)

After a year of budgetary restraint, we significantly strengthened our investment 
in training in 2025. Both expenditure and training hours almost doubled. Achieving 

investment equivalent to 3% of payroll remains our objective

SDG 5

Female workforce ratio, 
Female managers ratio, 
Gender pay gap, % of 

women among top 
earners

High Strength

• �Gender diversity increased by 10.3 percentage pointsbetween 2022 and 2025 (15.7% > 26.0%), including 
+3.4 percentage points in 2025. The gender pay gap reversed in favour of women (–€287 > +€78/month, a 
+€205 improvement in 2025)

• �The proportion of women in the highest salary bracket (Q5) increased by a factor of 3.5over the period 
(8% > 28%), including +13 percentage points in 2025. Point requiring attention: the proportion of female 
managers fell by 6.8 percentage points (25.0% > 18.2%) due to staff turnover

Gender diversity has improved significantly, increasing by ten percentage points since 
2022, while the gender pay gap shifted in favour of women in 2025. The proportion of 

women among the highest earners has increased three-and-a-half-fold over three years. 
We remain attentive to the temporary decline in the proportion of women in management 

positions and will address this in 2026

SDG 6 Water consumption High

Point 
requiring 

attention / 
Alert

• �Alert: water consumption increased sharply in 2025 (1,166 m³ compared with 261 m³ in 2024; +346.6% year-
on-year) following a water leak that generated an additional cost of €20,000

• Excluding this incident, consumption remained under control between 2022 and 2024 (152 > 163 > 261 m³)

Transparency alert: a water leak caused our water consumption to increase sharply in 
2025 (+347%), generating an additional cost of €20,000. The incident has been identified 
and resolved. A detection and optimisation plan will be implemented from 2026 to return 

to our historical consumption level (approximately 150 m³)

SDG 7

Electricity and 
gas consumption, 
Photovoltaic self-

consumption

High Strength

• �Electricity consumption decreased by 55.1% between 2022 and 2025 (436,033 > 195,654 kWh), including 
–29.0% in 2025. Gas consumption decreased by 25.9% over the period (–12.4% in 2025)

• �Photovoltaic self-consumption covered 53.0% of total electricity consumption in 2025 (compared with 
32.4% in 2024), representing a 63.5%increase year-on-year

Our energy transition is delivering strong results: electricity consumption has been 
reduced by 55% and gas consumption by 26% since 2022. These achievements have been 

driven by our photovoltaic self-consumption, which now covers 53% of our electricity 
needs, representing a 64% increase in just one year

ODD 8
Workforce, staff turnover, 

productivity, critical 
positions

High

Strength 
(with points 

requiring 
attention)

• �The workforce remains stable  (~50-53 employees) representing 49 FTEs. Total production hours increased 
by 34.3% between 2022 and 2025 (+3,3 % year-on-year), while the ratio of productive hours to total hours 
declined to 49.8% (–13.6 percentage points over the period, including –5.7 percentage

• �Staff turnover, which had been declining since 2022 (-1,7 pt), increased again in 2025 (+2,6 pts, 10,6 % > 13,2 %)
• �Major point requiring attention: the proportion of critical positions secured by a successor fell from 90,9 % 

(2022) to 62,5 % (2025), a decrease of 28,4 pts including 19.3 percentage points in 2025

Our activity continues to grow significantly (+34% in production hours since 2022). 
However, we have identified two areas requiring attention: staff turnover increased again 
in 2025, and the proportion of critical positions secured by a successor declined to 62.5%. 

A knowledge transfer plan has been launched for 2026

ODD 9

CSR investments, 
material recycling, 
photovoltaic self-

consumption

High
High 

Strength

• �The waste recovery rate increased from 21.8%(2022) to 31.9% (2025), representing +10.1 percentage points, 
including +7.1 percentage points in 2025 alone

• �Photovoltaic self-consumption reached 53.0%of total electricity consumption in 2025 (+63.5% year-on-
year)

Our waste recovery rate reached 31.9% in 2025 (+7 percentage points over the year), while 
photovoltaic self-consumption now covers more than 53% of our electricity needs. These 

are two tangible illustrations of our growing commitment to the circular economy and 
decarbonised energy

ODD 10

Gender pay gap, women 
in Q5, % of senior 

employees, % with more 
than 20 years’ service

High
High 

Strength

• Gender pay gap reversed in favour of women between 2022 and 2025 (–€287 to +€78/month, +€205 in 2025)
• �Proportion of women in the highest salary bracket (Q5) x3.5 over the period (8 % > 28 %, +13 pts)
• �Proportion of employees with more than 20 years’ servicedeclined slightly (19.6% to 15.7%, –3.9 percentage 

points), reflecting the ongoing generational renewal of the workforce

The gender pay gap shifted in favour of women in 2025, while the proportion of women 
among the highest earners has increased three-and-a-half-fold since 2022. These 
represent two tangible advances in promoting equality and reducing inequalities

ODD 12 Waste, recycling, 
responsible procurement

Medium
To be 

developed

• �The waste recovery rate increased from 21.8% to 31.9% between 2022 and 2025 (+10.1 percentage points, 
including +7.1 points in 2025). The proportion of FSC®/PEFC®-certified wood remained stable at 95% in both 
2024 and 2025. Total waste volume decreased significantly in 2025 (–33.1%) following a peak in 2024. 

The waste recovery rate has improved by 10 percentage points since 2022, while our 
sourcing of FSC®/PEFC®-certified wood remains at 95%. We are now extending this 

responsible approach to all of our procurement activities

ODD 13 Scopes 1, 2 and 3, carbon 
intensity

Medium
To be 

developed

• Scope 1 and 2 emissions decreased from 107 to 99 tCO₂e between 2022 and 2025 (–7.5%, –5.7% N-1)
• �Total Scope 1+2+3 emissions declined from 2,309 to 1,911 tCO₂e (–17.2% over the period, including –8.3% in 

2025), while carbon intensity continued to decrease (–11.6% year-on-year)
• �Scope 3 emissions are already monitored (2,202 to 1,812 tCO₂e, –17.7% over the period). A dedicated 

calculation tool, developed by an appointed expert, will be finalised by 2027

Our overall carbon footprint (Scope 1+2+3) has decreased by 17% since 2022, while carbon 
intensity continues to decline. Scope 3 emissions are already monitored, and a dedicated 

calculation tool, developed by an appointed expert, will be completed by 2027
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Engaged CSR Label: 
strengthening the scope of our actions

 

A voluntary commitment validated through a structured 
approach

During this initial assessment, we achieved the Confirmed level of the 
Engaged CSR label based on the AFAQ 26000 model, corresponding to 
Level 3 (characterized by a score of 500 to 700 points) on a 4-level scale. 
This level grants us the right to display the corresponding Engaged CSR 
Label logo issued by AFNOR Certification.
This level reflects an organization whose approach is built on a solid and 
methodical foundation, demonstrating strong governance commitment, 
integration into daily practices, advanced deployment, and ambitious 
commitments in both operational and strategic domains.

This label is awarded to companies, communities and organizations that 
implement and follow sustainable and responsible practices. 

To obtain the label, Culture d’objet was assessed according to several criteria, 
including:

1/ �Responsible governance (ethical and transparent decision-making) 
2/ �Respect for human rights and labor standards
3/ �Environmental protection (resource management, reduction of the ecological 

footprint)
4/ �Impact on local development and community involvement 
5/ �Fair labor relations and working conditions
6/ �Ethical business practices and supply chain

The label is renewed every 3 years and enables companies to demonstrate 
their level of maturity in CSR, thereby enhancing their commitment to their 
stakeholders, customers, partners and employees.
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A transparent 
and committed 

CSR Strategy

////////////////////////////////////////////////////
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Cornerstones of our environmental 
and social commitment

Our environmental policy is founded on three key principles: reuse, recycle 
and reduce the environmental footprint of our activities.

		�  Our objectives are clear: reduce our carbon emissions, increase avoided 
emissions and promote the development of carbon sinks to actively 
contribute to the ecological transition. 

WE COMMIT TO BEING

A RELIABLE & 
ATTRACTIVE COMPANY

> Governance & CSR Strategy
> Business Ethics

HUMAN-SIZED

> Social Responsibility

ACCOUNTABLE

> Environment

CSR at Culture d’Objet translates:
		  • �monitoring CO2 emissions, waste management, energy optimization 

and responsible procurement to limit our environmental impact 

		  • �a strong social commitment, with a diversity and inclusion policy that 
promotes employee well-being, local initiatives and collaboration 
with associations

		  • �creating sustainable economic value through responsible innovation, 
ethical partnerships and by contributing to local economic 
development

		  • �assurance of compliance and transparency, through respect for 
applicable standards, internal/external audits and the annual 
publication of a detailed CSR report

These strong engagements have led us to obtain the following certifications:

• Ecovadis Gold in 2022 and Ecovadis Gold Top 5% in 2024 
• Responsibility Europe
• ISO 26000 CSR commitment, confirmed in autumn 2023

l Top 5%

JUL 2024

Sustainability Rating

GOLD

          

The Objectives of Our CSR Strategy

Culture d’Objet invests in renewable energies. The addition of Claude-Arthur 
LEWONA as QSE-RSE Manager anchors these principles and commitments 
in a consistent, long-term approach.

For our fourth decade  
investments in our CSR policy represent 4.3 M€
> �Development of the 2vies circular 

logistics platform (3000 m2).
> �Transition to energy autonomy 

through photovoltaic installations
> �Acquisition of electric vehicles 

and charging stations
> �Expansion of R&D facilities

> �Creation of new social and 
wellness spaces

> �Relocation of management 
offices to the production site for 
enhanced communication

> �Full LED relamping of facilities

ECONOMIC SECURITY
Forecast Revenue vs Actual Revenue

Objective: Increase revenue by 25% by 2030
Progress: a 23% increase has already been achieved as of 2026

Revenue
€

21/22 22/23 23/24 24/25 25/26

Carbon policy focus areas

Reduice global emissions

 Reduce organisational emissions

Reduce to 1349 TCO2e by 2030 
of emissions induced by the 

company’s activities 
2024 > -3,5% & 2025 > -5,5%

 Reduce others emissions

Increase in emissions 
avoided through reuse 

and recycling of projects 
already manufactured

Emissions reductions Emissions avoided

• ��Culture d’Objet designs reusable exhibition stands. This long-standing 
approach gives us the freedom to create new client experiences while 
preserving and reusing all stand components. Reducing resource 
consumption, optimizing budgets, and promoting project circularity are at 
the heart of our approach.

• �Regarding our CO2e emission sources, our key priority for 2026–2027 will 
be to better manage and reduce emissions associated with purchased 
goods and services.
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The Management 
of our CSR Policy

The CSR committee, established in 2022, drives 
our strategic vision. Comprising executives and 

department heads, the committee meets bi-
monthly to evaluate progress, adjust strategies 

an align with annual external assessments (e.g., 
EcoVadis).

Its ten-year strategic plan is clearly structured and 
well documented. The committee meets every two 

months to review progress and adjust strategies as 
needed.

> 7 sustainability committees overall
+ 16 committees specifically dedicated to a client
To measure the impact of its actions and ensure its CSR maturity, the Group 
carries out an annual assessment of its policy and areas for progress. This 
assessment is conducted by EcoVadis, using tools covering environmental, 
social and human rights issues, ethics and responsible purchasing.

Management ritual

01 
Executive 
Committee

Objectives

06 Development 
Meeting

Opportunities and 
strategic axes

02
Steering 

Committee

03
Process Review

Relevant risks

04
Management 

Ritual

05
Performance 

Review
Results

Social: actions and results
Culture d’Objet attests to a level of commitment that stems from actions 
in all areas of the company’s social sphere. The CSR-QSE Manager and the 
Operations Director, appointed in 2025, are the key guarantors of these 
commitments, ensuring their implementation for the benefit of all employees. 

73% 7629
hours 100% 25% 50%

An average of 73% 
employees trained 

each year 

cumulative 
training hours 

delivered

of employees 
trained 

since 2022

of employees 
trained in first aid 

and workplace 
safety (SST)

women on 
the Executive 

Committee

Visibility
An annual meeting is held with all 
teams to present the results and 
projections for N+1.
CSR and prevention awareness 
workshops have been set up.

Training
Development of a CSR training 
module and an enhanced onboarding 
program emphasizing equality and 
non-discrimination.
100% of employees are undergoing 
training.

Communication
Internal newsletters, regular 
discussion workshops, and 
collaborative production meetings 
ensure open communication across 
teams.

Learning
An eLearning platform is freely 
accessible, it is customizable to all 
company profiles.

> �2346 hours of cumulative training 
provided in 2022 and 2023, 
benefiting over 80% of staff

Quality of Life at Work 
New facilities, including a restaurant, 
break room, and green terrace, 
have enhanced the workplace 
environment.

Health and Safety 
Monthly reminders on proper posture 
and workplace ergonomics
Safety protocols, including signed 
security briefings and real-time 
monitoring. 

> �25% of employees trained in first aid

Flexibility
The alternating 4-day week is in force, 
and a survey of expectations and 
needs specific to each department is 
carried out annually. 

Average 
seniority  8 years

50% of staff have over 
five years of experience

17% have over 20 years 
of experience

Gender parity
Women are present at all 
organizational levels 

siègent au 
Comité de 
direction sont enca-

drantes font 
partie du 
personnel 
non cadre

50%
40% 28%
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Environmental: 
actions and results

Culture d’Objet focuses on reducing greenhouse 
gas (GHG) emissions as a core environmental 

priority, aligned with the Paris Agreement goal 
of carbon neutrality by 2050.

TCO2e carbon footprint objective
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Objective +6,5% (T)
reals emissions (TCO2eq)

Emission intensity: Revenue is growing faster than emissions, meaning we 
generate significantly less CO₂ per euro of revenue (tCO22 / million euros).

	 > �From 2022 to 2023: a 22% reduction in emission intensity was achieved
	 > �The 2025 target is almost fully reached, with only 1% remaining to 

achieve the objective
	 > �Exceptional performance: we emit 40% less CO₂ per million euros of 

revenue compared with 2022

How to reduce GHGs at CDO?
• �Reduce consumption of raw 

materials
• ��Use less carbon-intensive materials 

(lower emission factors)
• ��Use less carbon-intensive electricity

• ��Increase recycling to avoid future 
emissions (avoided emissions)

• ��Improving mobility and transport 
(e.g. preferring grouped transport 
to dedicated transport)

Environmental actions

Transition to sustainable mobility

• �40% of the vehicle fleet is hybrid or 
electric

	 > �Elimination of 2 buildings 
of 4,000 sqm: elimination 
of 7,000 km of annual inter-
depot shuttles, i.e. 1.5TB of 
annual CO2eq avoided

Energy optimization

• �LED lighting upgrades across 
production facilities

• �Installation of 2,403 m² of solar 
panels

	 > �Reducing consumption by 
92% i.e. 4.4TB of annual 
CO2eq avoided

2023 2024 2025

419

275

376

195

497

Conso MWh Enedis / Prod MWh PV

The annual energy balance shows 
a surplus of 81,263 kWh. The site 
exceeds annual energy neutrality 
and is a net exporter of renewable 
electricity
This situation reflects a positive 
annual energy balance

Common sense and pragmatism (a 
Culture d’Objet tradition)

• �Production scrap recovery system
• �Kit design and manufacture of 

structures (reduced need for 
adhesives and metal fasteners)

• �Design and manufacture of 
transport units

• �Recovery of materials and reuse of 
structures

Waste Management

• �Implementation of dedicated 
recycling bins for materials (wood, 
metal and plastic) in production 
areas

	 > �75% of our non-hazardous 
industrial waste is now 
directed to appropriate 
treatment streams

• �Completion of a voluntary waste 
assessment by a specialized 
consultancy 

	 > �implementation of an 
improvement plan

	 > �appointment of a Waste 
Manager responsible for 
coordinating processes

• �Establishment of partnerships with 
8 waste treatment and recycling 
facilities to manage our 135 tonnes 
of annual waste, 

	 > �32% recycled materials in 
2025, compared with 22%  
in 2023 and 3% in 2020

Reuse and Circularity

• �3,000 m² High Environmental 
Quality (HQE) platform facilitates 
reemployment

	 > �Example: A project for the 2024 
Olympics avoided 18  TCO2e 
in emissions through modular 
design and reuse
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Ethics: actions and results 

Ethics at Culture d’Objet is formalized through a charter and ongoing training 
for all employees in ethical practices and sustainability. All our employees have 
attended one or more awareness-raising sessions on ethics and sustainable 
development.

The completion of our materiality survey and stakeholder mapping emerged 
the top 3 expectations (excluding internal stakeholders).

St
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eh
ol

de
rs

 p
rio
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Company priorities

		  3	 7		  11		  12	 10	 14	 6	 16	 19	 2	 9	  	 13	 4

17	 15			    		  18									         8			   1

				    5

 Stakeholders’ expectations of the company in general 

 Stakeholders’ feelings about our company

 Governance 
 Environment 
 HR
 Product 
 Territory 

1/	� You are concerned by certifications or regulations 
such as ISO, Reach, ECSS, human rights, labor code, 
etc.

2/	� Respect for human rights, labor codes and ethical 
practices are important in business practices

3/	 Innovation as a “booster” for customer satisfaction
4/	� Every business must reduce its carbon footprint and 

improve energy management
5/	� Eco-construction and eco-management must be 

integrated into a company’s policy
6/	� Listening and communication are important for your 

relationship with a/our company
7/	� Proposing competitive offers is a factor of success
8/	� “Think global, act local” is a good way
9/	� Working relationships and conditions: health and 

well-being are essential
10/	� Quality of the product and services must be optimal

11/	� Waste sorting must be implemented everywhere
12/	� The fight against corruption, respect, transparency, 

fair practices must be visible within an organization
13/	� Being a job creator is rewarding for a company
14/	� Moral values, trust, partnership, confidentiality, 

integrity and fair competition must be present in a 
company

15/	� Diversity and the fight against discrimination are 
criteria that lead you to collaborate with a company

16/	� Accidents must be prevented and safety ensured in a 
business, even for customers/consumers

17/	� A company must continue to improve even if 
customer expectations are met

18/	� A rapid and reliable response time/response is a 
criterion of choice in exchanges

19/	� Patronage and local heritage are important for the 
image of a company

They concern: 

• certifications and regulations,
• ethical practices,
• carbon footprint reduction and energy management.

This survey enables us to prioritize our actions.

Responsible purchasing initiatives

• �100% of our poplar plywood purchases and 70% of our purchases 
of other wood-based panels (melamine, laminate and MDF) come 
from FSC® or PEFC® certified sources, with enhanced traceability and 
purchasing requirements.

• �An annual CSR assessment has been introduced for our Top 15 
suppliers, covering one transport provider, three subcontractors 
and twelve suppliers (wood, metal, paint, plastics and hardware). All 
currently meet our sustainability expectations.

• �90% of our Top 15 suppliers have signed our Ethics Charter.
• �100% of our production is Made in France, in partnership with local 

suppliers. 

Supplier portfolio overview 
Top 15 suppliers (out of 250), ranked by purchasing value and category

Our assessment takes into account: Greenhouse gas emission intensity, 
Quality of products and services, CSR maturity & Financial profile (market 
position and dependency).
 

• �Total greenhouse gas emissions: 171,732 kgCO₂e (all categories combined).
• �Estimated economic value: approximately €338,000, calculated using 

weighted average carbon intensity.
• �Average carbon intensity: approximately 508 kgCO₂e per €1,000 of 

purchasing spend.
• �Weighted average supplier rating: 73.3/100 (Good).
• �Four suppliers remain under enhanced monitoring. We have chosen a 

collaborative approach to support their transition towards lower-
carbon solutions. 

Key finding: Overall supplier performance is satisfactory. 
Nevertheless, significant differences remain between 
exemplary suppliers and those whose performance 
lowers the portfolio average.

Information security and business ethics
Our commitment to ethical business conduct 
also includes protecting the confidential information 
entrusted to us.
To assess the security of our IT infrastructure, the security level 
of our VPN gateway was independently evaluated by DIGITEMIS.

> �A classification (5 stars) awarded for the configuration of our network 
equipment and VPN certificate, demonstrating a high level of cybersecurity.

> �100% of employees successfully completed the phishing awareness 
assessment (80% security score).

> �100% of employees participated in training workshops covering Business 
Ethics, GDPR and Cyber Hygiene. 
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Culture d’Objet’s Charters
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Culture d’Objet’s Charters
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Extending 
the value of 

our creations 

////////////////////////////////////////////////////
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2vies : 
Extending the value of every creation

Originally developed to meet the growing sustainability expectations of the 
luxury sector, 2vies has become a strategic pillar of Culture d’Objet’s circular 
economy model.

Far more than a logistics platform, 2vies manages the complete life cycle of 
installations created for our clients, from storage and maintenance to reuse, 
refurbishment, transformation and material recovery.

By anticipating future uses from the earliest design stages, every project is 
conceived to remain valuable long after its initial deployment.

Key figures

CO2

CO2

CO2

CO2

CO2

CO2

CO2

CO2

Storage capacity
3 000 m2

44 projects under 
management

7 projects 
successfully reused

44 tonnes of 
materials recovered

CO2

CO2

CO2

CO2

CO2

CO2

1.349 tCO2 emissions 
avoided

Revenue generated 
through reuse 31 %

8 clients actively using 
2vies (25% of them)
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Managing resources 
as efficiently 

as possible

Our integrated Research & Development 
department works on impact and analysis of 

product life cycles.

Ecodesign promotes the use of low-carbon 
materials and the incorporation of reuse and 

dismantling from the very start of the project.

This expertise anticipates the separability and demountability levels
required for reuse of structural elements. From one event to the next, this 
approach makes it possible to avoid 100% of GHG emissions linked to 
raw materials.

Dismantling guarantees proper allocation of all materials to certified 
recycling channels.

Our photovoltaic production allows us to consume our own energy to 
reduce the impact of our products.

Channel 1:  reuse

Reuse, storage and recycling with the 2Vies platform

Reconditioning
Inspection, photos, packaging

Referencing
Database storage

Storage
on dedicated rented shelving

Processing
In adjoining workshops

Reuse
Return to store

Channel 2:  re-employement

Dismantling 
Careful dismantling

Dismantling 
“Noble” materials to be 
donated are collected in 

geoboxes

Donations to 
associations 

according to our agreements

External re-use
Ex: Lego, Pompidou...

Palletizing
Reusable items are 

packed in pallets and 
boxes

Storage
on shelves & stock 

management

Reuse in production
e.g. LED power supplies, 

flooring, etc.

Channel 3: recycle

Massification
Grouping of recyclables in bins 

and containers

Delivery to our partner 
Sud Vendée Recyclage

Traceability
Certificates and waste register

Dispatch to outlets
Contract with accredited recyclers

5 waste flows recycling
Metal, cardboard, plastics, wood, 

WEEE

Extending the lifespan to rationalize

Increasing the lifespan of creations offers many benefits: 

- �returning items to Culture d’Objet eliminates the risk of damage to the 
brand reputation (no massive disposal in dumpsters)

- �manufacturing costs are drastically reduced: reused elements have 
proven to be 2 to 3 times more cost-effective than those produced for 
a single event (return transport included in the calculations)

- �carbon emissions are avoided and/or their overall level is improved
- �raw materials can be saved
- �dismantling and reuse are quantified in our clients’ non-financial reports, 

highlighting their commitments
- �creations comply with AGEECC regulations.

UNDERSTANDING THE GHG REDUCTION STRATEGY

Raw materials account for two-thirds of the total emissions generated 
by the company’s activities. Combined with eco-design and dismantling, 
reuse is the number one solution for effectively reducing GHG emissions.

ECO-DESIGN
enables the selection of 
low-carbon materials 

and integrates reuse and 
dismantling from the very 

start of the project.

Reuse: the best effective solution

REUSE

From one event to another, 
reuse avoids 100% of GHG 
emissions related to raw 

materials.

DISMANTLING

At the end of life, it ensures 
materials are directed to 
the appropriate recycling 

channels

« Business as usual » VS reuse strategy 

CCDO has measured up to a 75% reduction in carbon 
footprint through the reuse of event projects..75%
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Giving projects a second life through 
transformation and upcycling

10 skills for sustainable creations 

1/ RATIONALISE 
by limiting transported volumes and optimizing 
supplies.

2/ SUBSTITUTE 
by transforming surplus production into raw 
materials for SSE players.

3/ REVALUE 
by dismantling and sorting the components of 
creations to give added value back.

4/ TRACK 
by ensuring the traceability of flows and certifying 
their processing.

5/ PROTECT 
by watching over your property rights and 
ensuring destruction under bailiff’s supervision.

6/ EXTEND 
by storing, protecting and thus extending the 
useful life of your creations.

7/ REGENERATE 
by over-cycling and transforming creations 
thanks to our on-site production facilities and 
expertise.

8/ MANAGE 
by viewing stocks remotely and managing in real 
time.

9/ ORCHESTRATE 
by compiling production elements from your service 
providers and manage global logistics.

10/ OPTIMIZE 
by retaining only what is essential and useful.
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Measuring and reducing 
our carbon footprint

Culture d’Objet has set ambitious GHG reduction targets in line with French 
and European commitments.
• Measuring and reducing GHG emissions with a target of -6.5% per year.
• �Collect data on energy consumption and product traceability (origin, 

transport, etc.).
• �Identify impactful initiatives that help reduce emissions and compare results 

against a baseline scenario

Carbon footprint assessment in 2022  

We had initially calculated Scope 1+2+3 emissions 
of 1,750 tCO₂e for 2022. This calculation did not include 
emissions attributable to services. We therefore decided
to revise the total GHG emissions figure for 2022.

2.309 TCO2eq.
This adjustment enabled us to realign our targets 
more accurately with our actual baseline.
An annual reduction of -6.5% 
results in a projected level in 2030 of:

- 1.349 TCO2eq. (-41,6 % vs 2022)

Emission intensity 

Year
Target 
-6,5%

Real footprint 
(TCO2 eq)

Evolution 
TCO2 eq

Gap to 
target

Revenus 
euros

TCO2 eq / 
M euros

Target TCO2 eq 
/ M euros

2022 2 309 8 308

2023 2 159 2 691 17% 25% 11,1 241 194

2024 2 019 2 084 -23% 3% 10,1 207 200

2025 1 887 1 911 -8% 1% 10,4 184 182

GHG emission categories (tCO2e)

Emission 
category

Share in 
2022

Share in 
2025

Change 
2022>2025

Interpretation

Purchased goods 
and services 70% 78% +8 pts

Major area of focus: its share increases mechanically 
as other emission categories decrease faster.

Capital goods 17% 11% -6 pts End of major investment phases.

Electricity 0.80% 0% -0.4 pt Impact of photovoltaic self-consumption.

Natural gas 2.40% 3% +0.2 pt Collective efforts and improved building insulation.

Diesel fuel 1.40% 2% +0.8 pt Area requiring attention: calculation based on purchases (euros) 
rather than actual consumption (liters).

Business travel 2.80% 4% +0.9 pt Area requiring attention: recruitment of employees living farther 
away.

The positive impacts of the 2Vies project are beginning to be measurable
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32 Rue Antoine Ferchault de Réaumur
85200 FONTENAY LE COMTE

FRANCE

Tél : +33 (0)2 51 51 31 34
 www.culturedobjet.fr
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